AdClarity Packages

Analysis, Media Planning and Monitoring
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Introduction

This presentation is showcasing the new offering of AdClarity: Custom Dashboard
packages for Advertisers, Agencies, Mediators and Publishers that elevate the BI
digital insights to the next level.
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AdClarity Target Audience

Ad-Clarity packages are ideal for:
* Media Buyers

* Media Planners

* Researchers

* Analysts
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AdClarity Package Offering
N,

Analysis Competitive Analysis at macro level

AdClarity
Packages

Comprehensive Planning tools and

Plannmg tactics insights

Monitoring Detect and react mechanism to new
competitors’ activities

v
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Dashboards Index

Clicking on a dashboard name will redirect you to the dashboard slide
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AdClarity
Package
Offering

Analysis

‘ ) Competitive Analysis at macro level
\\ Analysis
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Overview

ideal for

QOO

* Get to know the competitive landscape from a digital cross-channel perspective @
Insights

* View dominant brands and activity peaks across the Dashboard period

* Understand your competitors digital channel emphasis

Overview

SOV - Chadiss Advartising Channal

Brand CHEVROLET B FORD HOMDA

Which brands are the most dominant?

o Woig @ (i by Trpesssions.i o0 &

How my competitors are stacked across the channels?

Deskiop Mchile

biscence

W MIS5AN SUBARU B TOYOTA

Weekly View

Dessktng by Wimprassiond, Mobile & Vides bry URecords

ks [2016]

o 0

Dashboard charts Info

* Brands dominance - which brands were
most active on a monthly scale

* Weekly View — competitors trending activity
on a weekly scale

e Cross-Channel SOV — what was the SOV for
Desktop, Mobile and Video

(Y AdClarity by bisaence D
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Media Strategy

* Unfold your competitors’ media strategy and programmatic buying tendency
 lIdentify differences in media distribution level across different channels

* Get a sense of your competitors’ audience and targeted publishers’ categories

. o
Media Strategy biscaence
What is my competltors cross-channel strategy? °
scover how ma blishe aVerage, your competitor: ing to distribute campaigns across channels
Desktop Maobile Video
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- 150 = - .
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] — 10 [ [ ]
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0¥ 2K, 48 BH 2K 10K Ok 2K L (=14 8K 10K 0 =l 100 150 200 250 300 350 400
# Publishers # Publishers # Publishars
Which publishers’ categories are the most popular?
Based on SImilarWeb categorization
Brand
CHEVROLET [ | I
FORD I u
HONDA 1 u
e —— T—
sUBARy (. ] —
Tevora | |
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M Fortal

ideal for

QOO
? Insights

Dashboard charts Info

Cross-Channel Strategy — how many

campaigns and publishers your competitors
used. The more publishers/campaigns, the
more probable they worked
programmatically.

Publishers categories — breakdown of the
top publishers’ categories for your
competitors’ activity

D)

Back to index
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ideal for

Segmentation QOO

* Evaluate your competitors emphasis, based on a variety of segmentations w
* Check the accuracy of hypotheses you have on your competitors (When applicable) Insights
* Design your own taxonomy allowing you to segment digital campaigns up to a product level

Segmentation Analysis bikcaence

Which segments are advertised the most indirectly?

Dashboard charts Info

Country (A1) v | ChooseAdv.. Deskiop v | Advertiser-..| (all)

) o o * Segmentation Analysis — The most common
vert|5mg y evice ype es top . .
Excluding Accessories, Tuners, and general advrtising campaigns segmentation per mdustry

Brand

— * Examples:

EPSON

* Tech: Smartphones, Computers, Wearables etc.

Gy o . o s : * Sports: Basketball, Soccer, Tennis etc.
What was HP emphasws on All-in-One printers * Automotive: Compact, Mid-Size etc.
Deskto| p Direct and Indirect Advertising
#Impres: s/Records

] — * Trending Activity — Per Brand Segmented
1= . . activity overview on a monthly/weekly scale

e Custom segmentation — choose each
| segmentation you desire

Up to 100$ Printers - Top Campaigns

Campaign CANON EPSON HP ® E I .

Canon MAXIFY Wireless All-In-One Printer - Computers.Wo.. Xa l I l p eS .

Canon Wireless AlO Business Printer - Computers.Woot

HP Officejet 6815 All-in-One Printer with Ink - Computers... ] . SOV of printers below 99
Canonii PF&70 Al compact entry level 5 colour | format._

Stampante multifunzione HP Deskjet 2130 Nu Saffi/ . .
250 G4 15,6 N3050 468 500GB W10 BLACK a Lariano - ijiji.

Vendo stampante Canon MX475 in perfette... a Roma - Kijij.-

2masterizzal azzaniga - Kijiji: Annunci di eBay

Large-format printers, original accessories paper feeding s

| { \ AdClarity by bisaence )
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ideal for

Go-To-Market Strategy QOO

» See the split between own advertising Vs. distributors’ campaigns (Wholesalers, Dealerships etc.) @
* Get insight to your competitor’s activity in terms of own/indirect advertising ¥ Insights

Go-To-Market Strategy biscence
ST Dashboard charts Info

What’'s my competitors’ Dealerships-Direct Advertising ratio?*

*The dealerships list is presentad on the "Display Name” dashboard. ° Own/D|Str|butorS Ratlo — The Scope of

mre Mo Mo indirect advertising

o * Monthly impressions — Trending activity of
: your competitors for both own and indirect
3 = B advertising

:

1 1 1 1 T T * Top campaigns — Breakdown of top 10
CHEVROL. FORD  HONDA MISSAN SUBARM TOYOTA Vieskof Craston bate 20161 CampaignS tO own adVe rtiSing and

TOP Campaigns

Dealerships or Direct Advertising? d |St r| b utO rS' d dve rt|S| ng

Use the filter to view competitors

0%

Campzign Dealerships Direct

2017 Toyota Camry Mid-size Car | Demands respect at every cormer 3.8584.855.330
2017 Toyota Camry | Demands respect at every corner 2528156604
All Offers | Local Toyota Offers | TriState BuyAToyota.com 632,251,327
Mewr Car Deals | Local Toyota Deals, Incentives & Special Offers 621,696,426
2016 Toyota Prius | Let’s shatter all expectations. 344,006,283
All Vehicles | Inventory Search | Cincinnati. BuyAToyota.com 150,458,875
Mewr Cars, Trucks, SUVs & Hybrids | Toyota Official Site 157,383,674
Toyota Inventory | New Toyota Inventory Search 143,785,838
Offer Details | Local Toyota Offers | Cincinnati. BuyAToyota.com 123,342,558

Find = Tayota Camry | Toyota Dealer | Cincinnati BuyAToyota.com 83,526,355
(_)AdCIarlty by bikaence )
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Mediators Analysis

* Get a comprehensive view on Deployment Chains (Mediators)
* Discover a different behavior across channels and countries

Mediators Analysis

Country Channel Id
United States - Desktop

Top Mediator Chains

Advertiser

Mediator Chain By Company
The Trade Desk REWARDSTYLE (REWARDST. . LINKSHARE (RAKUTEN MAR DoubleClick
SHAREASALE W MEDIAMIND Google Display Netwark Direct

How mediators are stacked across the channel?
Desktop Mobile

M conversant
BROADSTREET

86.15%

l,
biscaence
|
BITLY . AVANTLINK ADZERK
BEAP-BC.YAHOO.COM API.SHOPSTYLE.COM ADIFY
Video

98.03%

Dashboard charts Info

e Top Mediators — The top

ideal for

QOO
? Insights

mediators/mediator chains for competitors

* How mediators are stacked across the

column — Mediator breakdown across
channels for all competing brands

_)AdCIarity by bikaence S
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AdClarity
Packages

Planning

. Comprehensive Planning tools and
Plannmg tactics insights
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AdClarity
Packages

Planning

Campaigns
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Campaigns

* View the top campaigns of your competitors

* Realize what was the timeframe for top digital campaigns
* Grasp the underlying media strategy of your competitors including their publishers’ distribution and landing pages

Campaigns Report

) TOYOTA

Campetgn Landing Page

bisaence

ideal for

QOO
? Insights

Dashboard charts Info

e Top Campaigns — View the top 5 campaigns

for each competitor, as well as their running
timeframe, and peaks

* The blue points on the timeframe indicate a more
intense activity

Publishers’ Treemap — When clicking on a
campaign, you can view all chosen
publishers for a campaign as well as their
campaign SOV.

Landing Page — See the actual landing page
that was used for each campign

(_)AdCIarity by bisaence )
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ideal for

Specific Brand Media Strategy QL@

* See what was the media distribution of a brand in a specific country @
* Uncover your competitors’ tendency to work programmatically with small websites ¥ Insights
* Get a trending view of categories your competitors choose to work with constantly

Specific Brand Media Strategy biscience Dashboard charts Info
: « Campaign Distribution — Overall activity of a

brand. The volume indicates how popular
were publishers from a specific category

How does CHEVROLET distribute campaigns?
_.c;l.: I;j-:::;::-:"‘:“;i _:c:-':: i:;::: competitors media spread through categories and size of publishers

Publishers Category

800M I Arts 8 Entertainment

Automotive
Business

* Where did the money go? — View the top
publishers in terms of category, ranking and

. .I‘:e-ws
— e — M Portal . .
- R—— B = I I | ceesenscanes number of impressions.
o | = . — . i . . - - . - * Top publishers mix Indicates the programmatic

' tendency of your competitor. The more Top
10/Top 100 Publishers, the more direct your

600M

400M

i

&
2
A
o

Week 20 Week 31 Week 32 Week 32 Wesk 24 | Technology & Computi.

Where did the money go?

Categorized by #Impressions and Publishers’ Ranking, Direct Advertising

bublisher bu Category bublishers’ Renking S competitor deploy campaigns and vice versa.
http://yahoo.com Portal TOP 10 1,943,021,841

http://drudgereport.com  News TOP 10

http://nadaguides.com Automotive TOP 500

http://mlb.com Sports TOP 10

http://msn.com Portal TOP 10

http://kbb.com TOP 100

http://hdrunnerz.com TOP 500 - @
http://match.com TOP 100 a0

e (Y AdClarity by bisaence _
http:/fedmunds_com TOP 500 Back to index




SOV of Advertisers on Competing Publishers

* See how advertisers advertise on competing publishers relative to you
* Find new potential advertisers to work with
* View SOV, both in terms of an advertiser and a publisher

SOV of Advertisers on Competing Publishers bisaence
Country Channel Id Category Deployment Chain
(A1) b Desktop - Airline A .IZA\I'\ [e] <[> ‘

-

Airline Advertisers in October
Select Airline advertisers to view their trending activity in October

EUROWINGS, SOUTHWESTVACATIONS

Publishers By Name #Records
Advertiser EXPEDIA Kayak SkyScanner TripAdvisor
QANTAS
AIRNEWZEALAND
SOUTHWESTVACATIONS 44.88% 21.21%
UNITED
BRITISHAIRWAYS - mssm
LUFTHANSA
VIRGIN-ATLANTIC
EMIRATES
TRANSAVIA
SWISS
FINNAIR
AIRCANADA
AIRCHINA

http://expedia.fr

Trending For BRITISHAIRWAYS, EUROWINGS, SOUTHWESTVACATIONS

Hover the lines to view which Advertisers they indicate

VL:,M

L

Publishers ..

5. Impress..

SOV of Publishers for BRITISHAIRWAYS,

Impres:

]
TripAdvisor H g 5 \

Impress.

Imp

4
Day of Creation Date #

Advertiser [l BRITISHARWAYS W EUROWINGS M SOUTHWESTVACATIONS

ideal for

QL@
? Insights

Dashboard charts Info

* Filters

* Category — View the top advertisers per category (For example:
Hotel Chains, Insurance, Airline Companies etc.)

* Deployment Chain — View advertisers activity based on DBM*
activity/All Activity/Only Mediator Chain related activity

e Advertisers SOV — Each column showcases
the SOV of a publisher. Multi-select
Advertisers to see their trending activity
below

e SOV of Publishers — View Publisher’s SOV on
advertiser’s activity

* Double Click Bid Manager

(_)AdCIarity by bisaence )
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ideal for

Enter New Markets | Potential Publishers/Affiliates @ OO

* Find new publishers/affiliates and increase conversion rate

* View how many competitors are working with the same publisher and to what extent

* Discover hidden gems - small publishers, unfamiliar to you

Enter New Markets | Potential Publishers/Affiliates

Find new opportunities with Publishers you are currently less/not working with

September 2016, Desktop Browser
Choose Publisher’s Size to view your Country :
competitor’'s activity on it Unitzd fingdem
B: 10K-100K Monthly Visitors Publishers

*Categories and Visitors are Based on Similarweb Ranking

Publisher
http://foxbusiness
http://netdania.com

Pub Categ

com Pers:

Publisher's Size ..

http:/fforexlive.com
http://zacks.com
http:/finvestorplace.com
http://busines:
http:/ffxtop.c
http:/finvestorwords.com
http://dailytradealert.com
http:/fcurrency7.com
http:/fecono day.com
http-ffinvestarjunkie com

s-standard com

http:/feconomywatch.com
http://dealbreaker.com

http:/ffin
http://businessweek.col
http-f/christia

working with affiliates

Publisher Category
v Par

#lmpressions
504,584
292,565
286,249
197,517
117,481

songl Fina

93,104
81,774
21,994

7 659

4588
4,552
4338
4,340
2,405

595

Publisher’s Monthly Visitors (From A to )

nce A B: 10K-100K

Competitors SOV for forexlive.com

#lmpressions

M ~Lussoo Tradea

Plus300 UK Forex platform
E plus500.co.uk

bikcaence

-

Campaigns on http://forexlive.com
Select Creative % to view creative and watch landing page (a5 a hyperlink)

Brand

PLUS500 Tradeo
4457%
14.50%
m (o)L=
Top Size and Creative Type for selected campaigns
Creative Typ Max. AD_SIZE
Banner 728X30 63.88%
Flash 7.66%
HTMLS 1.30%
Text 2808X50 7.16%

Campaign Creatives

Open Forex Demo Account in 5 min! CFD service-Your capital is at risk

? Insights

Dashboard charts Info

* Potential Publishers — New publishers that
are not currently working with your brand,
categorized by the number of monthly
visitors

* Publishers are ordered by the number of
impressions of your competitors

 Competitors SOV — active advertisers on the
publisher

e Activity Breakdown — all Advertisers’
campaigns and SOV
e Top Size and Creative Type — Ad Sizes and

Creatives SOV of campaign. By clicking you will see
creatives and landing pages

D)

Back to index
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ideal for

New Money - Publishers 00O

* Find new potential advertisers to work with 9
« Get data on competitors SOV and top mediator chains ¥ Insights
* Approach new clients by understanding their programmatic behavior and active publishers

New Money bi¥aence Dashboard charts Info

Which advertisers work with similar brands to WebMD but do not work with WebMD?

Dotent'\a\Advert'isersforWszMD What is my competitors’ SOV? POtentiaI Advertisers - Advertisers you are
currently barely/not working with

o * When you click on an advertiser you view its top
EVERYDAY HEALTH

‘ mediator chain and publishers activity

TRUBIOTICS
SHIONOGI

NATUREMADE
NUVARING

Competitors’ SOV — the activity level of
e publishers on a specific advertiser

DEXILANT
HEALTHAFTERS0
NUCIFIC

Popular Deployment Chain — Top

MAYOCLINIC HEALTHLINE

o deployment chains for the advertiser

ZINBRYTA
GIRLRISING
SWISSCLINIC
OSPHENA 100.00% Publisher

SELANDIARE JSEFORSIKRI. HEALTHLINE H oruUGS EVERYDAY HEALTH NATURAL NEWS
VNUMEDIAONLIME ;

TAKEDAPHARM :

AUBAGIO Popular Deployment Chains for OSPHENA

CANCERRESEARCHUK

TANDEMDIABETES Mediater Chain
LYRICA Do
CARING

VESICARE
HEALTHLINENETWORKS

SOFTLAYER

Liiﬁ;;lp[:nk % of Total Occurences i .
"YAdClarity by bisaence S)
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Ads Analysis

* See which ad types and sizes your competitors use across channels and countries
* Understand the most popular ad types, and ad sizes, for all competing brands as a whole

Ads Analysis

What is the ad breakdown across channels and countries?
Country Channel Id

United States - Desktop

Ad Size Breakdown for All Brands

1.08%
1.07%
35.94%
33.67%
0.59% 1.76%

Ad Size
1280X100 370X250 300X90 W s20%520
W 1200%630 M s70xs0 W 728x30 M 550%550

Ad Type Breakdown for all Brands

0.14%

24 33%.
75.52%

Creative Type

W video M Text

Ad Size Breakdown For a Brand

o

3
I
o
5
m
N
ol
5
"l
N
5
%l
>
o
[

w
=1
=1

5% 50% 55% 60% 65% 70% 75% 80%  85%  90%

234X60 M 53x40

230X90

Il 2z0%30 150X22
M 150x500 96X86

300X600
300X300

M 300%250
W 3c0x100

e _
% 5% 0% 5% 20% 25% 30% 35% 0% 5% 0% 5% 60% 65% 70% 75% 0% 5% 0% 5% 100%

Il 300%50
300xX31

336X280
M 320x50

M 320%50
300X1050

Ad Type Breakdown for a Brand

Advertiser

=]
o
=
n

REEBOK

UNDERARMOUR

u
3
.
.
n
n
w
o
w
w
=}
a

B HTMLS W Banner

Ideal for

QOO
? Insights

Dashboard charts Info

 Filter — Choose a country and a channel to
view the desired breakdown

e Ad Size Breakdown for all Brands — The ad
size mix of all competitors

* Ad Size Breakdown for a Brand — Ad sizes
breakdown for each competitor

 Ad Type Breakdown for all Brands — The ad
type mix of all competitors

* Ad type Breakdown for a Brand — Ad Types
breakdown for each competitor

D)

Back to index
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Creatives

* Analyze the top creatives of your competitors’ campaigns across channels
* See which of your competitors’ landing pages were the most promoted

Creatives Report

Channel

v| Channels: Desktop, Mobile and Video. Top 5 Creatives for each campaign

~p
bikcaence
Top Creatives

Chevrolet oDoOoo -

THE 100% ELECTRIC ~ [ st corme QZEDD

NISSAN LEAF" BT

e UL LCLEITITEN WATCH A HEAD-T0-HEAD TRUCK.
BED COMPARISON.

g ordim

2016 C-NAX HYBRID

ideal for

QOO
? Insights

Dashboard charts Info

* Filter — Pick a Channel

* Top Creatives — See top 5 creatives per
competitors, sorted by activity level.

Pick an icon to see the creative, or to view the
landing page

®)
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Monitoring

Monitoring

Detect and react mechanism to new
competitors’ activities
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New Campaigns’ Ale

* Get notified on new campaigns within a time frame
* |dentify whether the campaign ran across channels or on a specific channel
* Analyze campaign offering and react immediately

New Campaigns Alert

Detect and React to New Campaigns

New Campaigns on Desktep and Mobile

Which campaigns were launched recently?

Please choose dates

Day of First Seen

1t

Detected Campaigns Seotember2, 2016 a
Across channels and countries

New Campaigns

7
CHEVROLET Cas ot 275 26 27

;
Seleact a campaign to view its top creative and landing page|
. 11
)
Campaign 8

oday:  12/6/2016

: -
FORD

GIANTS OF TECHNOLOGY

WITH PLENTY OF ROOM FOR ADVENTURE

2018 TAHDE

Creatives

bisaence

#Publishers

83

ideal for

QOO
? Insights

Dashboard charts Info

Date Filter — Choose the dates range you are

interested in

Detected Campaigns — View the extent of

new campaigns across channels

New Campaigns — View new campaigns by

their start date, active channels and number
of publishers.

Pick a campaign to see the main creative and the
landing page

(_)AdCIarity by bisaence )
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